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So far, how good?

Making a success of Podcasting

Just three years ago, in 2005, Pod- olds come a close second. Together, yet set because podcasting is still evolving
So far, how good? Making a 1-2 casting was decl ar ethesetwo groups make up almost half of and finding its true identity.
success of podcasting year o as the New Onxpodcastconsumers. ) o _ .
Dictionary added it to its 2006 edi- - As it ste}nds, pod-castlng is a-udlo available
Elearning specialist joins 1 tion. The Arbitron survey also revealed that  via the internet via aggregation feeds such
Tal kshowés f a ty 49% of podcast listeners have a feygar as RSS. 1tds the aggr e
So, with all the hype and glam, is degree. 24 % have an advanced degree. apart from other forms of web audio
Ifra Newsplex in Portugal 2 podcasting still just for young hip So theydre an educ &suchasstreaming audio. Audio podcast-
ones, and early adopters? many coming from households earning  ing is often compared to radio but there
) over 50k a year. are as many differences as similarities.
. As we head to the end of the first quar-
Public events 2 ter of 2008, what has developed? Almost The research debunks the myth that So what is it being used for? There are a
half of the population have now heard of podcasting is for teenagers, although the
podcasting. And 18.5 million people have makeup a significant portion of the
A new grammar 3 listened to or watched one. podcast listeners. Interestingly, speech
. . based programming is what most people
But propat?ly the most |ntere§tlng devel- favor & not music downloads.
Talkshow projects 4 opment is in the demographics. In terms

of gender, itds s pl Sowhatisthe definition? Talkshow n
Research revealed in a 2007 Arbitron Communication has launched a free
survey that the podcast market is made  website offering an extensive list of

up of 49 % women and 51% men. articles helping people to make podcastg

The site, which shares material that
Talkshow teaches to its clients around
the worl d, decl ar e

And the largest age group among podcas

consumers is 35 to 44. 250 34-year noisn

Podcasting, continued on page 2

New media & e dearning specialist joins faculty

BBC Executive Editor, Mhairi Campbell ~ Mhairi is a specialist in muftlatform keep her hand in production by working
(pictured left) will join Talkshow Com- content which includes web, mobile, wi t h Li nk Media, a numb
muni cationds f acul tgamesfblogs,pedcasta kgeneratad iprodudtignmpriojécts, as well as with Talk-

content, video streaming, radio and show Communication.

Ca mP bel | s moving @dsidn' A’s%elltayb%ngiﬁg%gro s .
educational programs department where extensive experience as a new media Mhairi started her career 25 years ago

she . I e d one of Brit sapéciréligt?o Téﬂ(%hso\k, she glsrggnrngks athIBBC_Rladﬁ. She has Wor:'fd in ah
e-learning projects. In r_ler role as head leadership experience having run very commercial ra _|o as_ anewse .| qr and has

of Content and Production, she led a large production teams and mult also been a university lecturer in journal-

team of 100 producers to create some of i sm. Shedés |l ooking for

i i i million dollar budgets. Mhairi will be work in production as well as sharing her
:hi moit Lm;o;agvf fea”:mﬁ Zmdtﬁf s div%risifyingéher ?xperielr}ce ‘{"hie” Shi Fkills to inspire media producers in the
leaves thd 888 in Ap?ll. §he pla%éjt future.
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Ifra Newsplex in Portugal

Media and communication specialist, owns national broadcaster SIC TV and  mindset as Impressa forges its way ahead
Peter Allegretti, is leading a largeale publishes numerous magazine titles in the competitive, changing media mar-
change training project in Lisbon, Portu- including the Portuguese editions of FHM ket.
gal . One of Por t ucandCosmopolitan. Itislaunchingan i : . .
and television stations is 1aining 425 impressive strategy to retrain its work- The prolectlcomprlses 38 fouday
journalists. force so it can continue to lead in the courses which are run throughout 2008.

_ _ new digital media markets. Del(_egates_ are taught to produc_e very
A former journalist and news manager at basic audio podcasts, create slideshows,
the BBC in London, Peter is one of The training project, which Talkshow is  write for the Web medium and identify
Tal kshowds | eader stleading for Ifra Newsplex, takes journali i how changes in the media will effect

ists. As a news man, he has been practi- ists on an ey®pening tour of the radical them.
cally involved in many of the changes changes taking plac
todayds news gat her marketand givesthem the skills to make
simple digital content. It is designed to
help them develop a futureriented

Talkshow media and lead-
ership specialist, Peter

Allegretti, helps a partici- | mpressa, which pu
pant create a podcast. prestigious national newspapExpresso the future,d one partic

Feedback from participants has been
glowing. oPeter makes i
big picture and | now feel confident about

Podcasting, continued from page 1

multitude of possibilities because it ex-  knowledge more easily. Sales depart- cating, using audio. How to script your

pands what can already be done on radio. ments are using it for their reqularsales cont ent so i t&8s qui ck e
briefings. listener to understand, how to integrate

music and sound effects to make the

narrative more powerful and keep the

For starters, podcasting has free global
distribution, unlike FM radio which can Is it really as good as everyone says? An

generally only be heard within line of what are the challenges? Podcasting listener engaged.

sight of an expensive transmitter. The  whether it be audio or videf is good

length of a podcast is dictated by the for some communication and stories. Most podcasts which wallow at the
content, not the need to fill 24 hoursof But not f or ot her s.bottomofpodcastdirectories, withfewd s
air-t i me . It s por t ahgteat forsgeneral nanrative it mosfor ¢ a r no listeners have little understanding
take it anywher e, adetiedsobgects likelfimaddgust talk to d eof these issues. Getting these right is the
mand, so thereds n ofinaneeeepborteroworkinglfor radio a key to success.

schedule or set a timer to record a networks about the challenges of keeping ) ) )
favorite program. listeners interested. Knowing when not For more information about podcasting

to use podcasting is a key skil and to learn how to make yours work,

The thought of making a podcast is se- check out Tal kshow Comr
ductive to some. People in garages are  Podcasting is also simple to do at first newly launched website, PodcastersPor-
publishing sefhdulgent content that has  thoughtd simply plug a USB microphone t al . ¢c o m. 1tds packed v
limited appeal. Chief executives are usinginto your computer and off you go. But  on how to make phenomenal podcast

it as an internal communication tool the key really is not the technical side content . ltds one of t
because it has powerful potential. Train- whi ch can be qui t e aneditorial rather than technical focus. | t 6 s

ers are using it so learners can access  actually understand the art of communi-

Public events

Most of our work is through private San Antonio, Texas. February 26. Content, Ifra Newsplex, Frankfurt, Ger-

contracts with companies. However, our , 5 many, April 1415.

specialists do give some public presenta- Mhairi _(:"Tm"_be'“ Top T V 6s 36 . .

tions. Below is a selection. For more Commissioning, London, Aprit4. Jonathgn Halfs Australian inlne Docu-
information, email Jonathan Halfis Multimedia Storytelling, ::”r;tat\l/lo; alT Content, Brisbane, Aus-
estelle@talkshowcommunication.com or ;5 Newsplex, Hyderabat, India, April-24 » Vay 14

check our website. 25. Jonathan HalisASTD&s I nternat.i

Conference & Expo., San Diego, Califor-

Jonathan HailsASTDGOs Tec hK > ; i
BSWH L&FHMEE Greating Web Video nia, June 2008.



